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ABSTRACT. The aim of this research was to describe the kinds of social media that are mostly used and how 

students use social media as English learning resources. This research used a quantitative descriptive method with 

the data collection technique of a survey and simple random sampling technique. The subjects of research were 

all semesters in class A, Faculty of English Education, students of the Islamic University of Kadiri Kediri. The 

result of statistical calculations showed that YouTube was the social media platform that students used the most 

frequently as a resource for learning English, with 91.9% of students admitting to utilizing the platform to get 

better at listening. Next, according to 81.8% of students, they utilized YouTube to hone their speaking abilities. 

Additionally, 79.8% of students claimed to have used YouTube to advance their reading comprehension, and 

77.8% claimed to have used it to advance their English writing abilities. The majority of students (37.97%) in the 

English Education faculty chose watching English videos as a resource for learning the language. Then, 32.49% 

of students said that an effective way to study English was to follow an English learning account. Furthermore, 

29.54% of students claimed that speaking with native speakers in person was a useful way to learn English. Based 

on this research, it can be stated that the research that has been carried out has obtained positive results in 

accordance with existing theory and has benefits for the faculty, students, readers, and future researchers to 

increase insight in choosing the use of social media that can be used as an English learning resource. Thus, it can 

be concluded that social media YouTube can be a useful and effective tool for students to learn English. 
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INTRODUCTION 

Information technology as a learning resource has become more accessible and easier 

to understand. In the era of globalization and increasingly developing technology, this requires 

the world of education to continue to innovate, adapt, and open up opportunities to improve the 

quality and effectiveness of the learning process. According to Murtado et al.'s (2023) research, 

a strong foundation for a country's economic, social, and cultural development is able to be 

developed with excellent education. According to Kabilan et al. (2023), implementing 

technology into education may enhance student learning objectives while giving them more 

engaging and exciting experiences. 

 According to Kemendikbud (2023), in the 21st century, the most significant 

educational and knowledge-based technology is the internet. This provides a wealth of 

resources for education. This gives the opportunity to gather a lot of information by using 

various learning resources, one of which is social media. Social media is one type of technology 

whereby using social media as a learning resource has become a popular topic in education. In 

universities, students are increasingly using social media to obtain information and engage with 

other students and lecturers. According to Ayuningtyas (2018), students who use social media 

as a learning tool will find it easier because they can learn anywhere. 

It is also a set of tools that allow people to engage in relationships or communicate online. 

People of all ages, from younger students to senior citizens, utilize social media more than any 

other technology. According to a study by We Are Social (as cited in DataReportal, 2023), 

social media use in Indonesia in January 2023 reached 167 million people, equivalent to 60.4% 

of the total population of Indonesia. Instantaneous information access is one advantage of 

social media usage. The students can easily improve their skills and knowledge by using a 

variety of social media platforms. According to Al Arif (2019) students use social media in a 
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variety of contexts as part of their regular activities, which lends credence to that. They are not 

only used to communicate and share personal experiences, but they also serve as sources of 

information and alternative learning resources.  

Based on the researcher's initial survey of several students at Islamic University of Kadiri, 

faculty of teacher training and English education, all semesters in class A, the researcher found 

that social media can be a learning resource to improve English language skills but cannot be 

a complete and comprehensive learning resource because students have different reasons for 

using social media as a source of learning English. This research discusses the use of five social 

media platforms as student learning resources, namely Facebook, Instagram, YouTube, 

TikTok, and Twitter. Social media is a digital platform that has various functions, such as a 

tool for communication and a medium to explore various types of information. Social media is 

a technological product used for information and communication (Al Arif, 2019). 

Previous research conducted by Al Arif (2019) related to the use of social media for 

English language learning: an exploratory study of EFL university students. From this study, 

it can be concluded that, firstly, social media has great potential to be used in English language 

learning. However, there needs to be the right strategy to overcome existing challenges and 

maximize the benefits. Secondly, 95.80% of respondents most used social media (Instagram) 

to learn English. Lastly, this study used mixed-methods research, and the instruments used to 

collect data were a questionnaire and an interview.  

In this study, Thaariq (2020) explained the use of social media as learning resources to 

support the new normal. From this study, it can be concluded that YouTube, Instagram, and 

WhatsApp can be used as effective learning resources. Then, this study used qualitative 

descriptive research to collect data using a literature review. Next is the study by Savitri & 

Sukoyo (2023), entitled The Use of TikTok as a Learning Resource for Dialogue Text in Junior 

High School. From this study, it can be concluded that TikTok has the potential to be an 

effective and fun learning tool. Then, this study uses observation, interviews, and 

documentation to collect data for this qualitative descriptive design. The last study by 

Handayani et al. (2020) was entitled The Use of Social Media for Learning English. From this 

study, it can be concluded that there are many kinds of social media that students use to learn 

English. The social media sites that the students use are YouTube, Instagram, WhatsApp, 

Twitter, Facebook, and Line. but this study uses observation, interviews, and documentation to 

collect data for this qualitative descriptive design. Based on the problems above, the researchers 

want to conduct an in-depth study with the title "The Use of Social Media as An English 

Learning Resource for the Students of Islamic University of Kadiri Kediri." The purpose of 

this study is to describe the kinds of social media that are mostly used as an English learning 

resource and the use of social media as an English learning resource for students. 

 

LITERATURE REVIEW 

The Role of Social Media as An English Learning Resource 

Social media is also a platform that enables users to interact in real time and share 

content such as photos, videos, and articles. This is supported by Ferine (as cited in 

Azzaakiyyah, 2023), who says that social media is a platform and digital media that facilitates 

its users to create and share content and interact online. Pangrazio (as cited in Purwanto et al., 

2023) says that social media is a medium that makes it easy for its users to carry out various 

activities, such as sharing information and creating content. Whereas, English learning 

resources are all sources that can be used for learning materials even though they are outside 

the individual (Sujarwo et al., 2018). Social media as an English learning resource has several 

indicators, according to experts, as follows: Asmaya (2015) defines social media indicators, 

namely frequency and duration. Then, Batee (2019) says that indicators of good social media 

are ease, trust, and quality of information when using and accessing information. Next, social 
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media indicators, according to Sumerta et al. (2020), are participation, openness, dialogue, 

communication, interconnection, and dexterity in the use of social media. Meanwhile, 

according to Rasyidah (2017), the use of social media has four indicators, including the 

allocation of time used to access social media, the number of accounts owned, the usefulness 

of social media, and the impacts resulting from the use of social media. 

Social media has become an important part of people's lives, including students. The 

rapid development of social media has had a significant impact on various aspects of life, 

including education. The role of social media as an English learning resource: social media can 

find information relevant to learning material. This is supported by Lipschultz (2020) in his 

book: social media has several advantages compared to traditional sources of information, so 

it can be a valuable source of information for students. This can make students easily search 

for information on social media, such as articles, videos, or podcasts that discuss the learning 

material they are studying. Next, social media can be a tool to discuss with classmates, teachers, 

or lecturers. This is supported by Lipschultz (2020), who explains that social media can be a 

valuable tool to support student learning, including providing opportunities for students to 

share ideas and get feedback when collaborating and discussing with their friends and teachers 

outside the classroom. Then, social media can be used for independent learning. Independent 

learning can be done anywhere and at any time. Driscoll (as cited in Bada & Olusegun, 2015) 

in their research on constructivism theory, which states that knowledge is built by students 

through their own experiences. 

Characteristics of Social Media as An English Learning Resource 

Rennie and Morrison (2013) in their book, explain that social media has several 

characteristics that make it a potential learning source, including: first, social media has high 

accessibility because students can access it from anywhere and at any time. Second, social 

media has high flexibility because students can choose learning materials that suit their 

interests, learning styles, and needs. Third, social media has high interactivity, so students can 

collaborate with classmates, teachers, or lecturers. Fourth, social media has high topicality, so 

students can get information up-to-date. This can help students learn about things that are 

happening; for example, students can learn about the latest news and developments in the field 

of science. Then, content-based social media helps students learn independently and according 

to their needs. So, students can access various learning materials, such as video tutorials, 

articles, e-books, etc. 

Benefits of Using Social Media as An English Learning Resource 

Social media has become an inseparable part of people's lives, including education. 

This online social network is increasingly being used for various reasons, not only by students 

but also by teachers or lecturers. Therefore, social media has contributed to providing 

opportunities to increase insight and knowledge. According to Thapliyal et al. (2024) in their 

book, social media can be used as a learning resource, which has various benefits, including: 

makes it easier to access information, social media has made information more accessible and 

shareable than ever before. By just clicking, users can learn about the latest trending events or 

news. Next, increase the creativity and independence of the students. Social media can be a 

valuable tool for increasing creativity and independence, such as for sharing ideas, 

collaborating with others, learning from other people's experiences, and improving critical 

thinking and problem-solving skills. Then, improve communication, collaboration, and 

learning motivation. Social media can be a powerful tool for improving communication, 

collaboration, and learning motivation because it provides a platform, helps people build 

relationships and communities, and provides a medium for sharing information, exchanging 

ideas, and getting support from other people. Students can follow learning accounts or 

communities that can inspire and motivate them to learn. 
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Challenges of Using Social Media as An English Learning Resource 

Social media has various benefits as a learning resource, but it also has several 

challenges that need to be considered. The following are some of the challenges of using social 

media as a learning resource: first, the availability of diverse and unstructured content. 

According to Sabah (2023), social media can act as an effective learning resource, but efforts 

are needed to overcome the challenge of providing diverse but unstructured content, or they 

must select and filter relevant and quality content. Second, there is difficulty in verifying 

information. One of the biggest challenges faced by social media is the difficulty of verifying 

information. Because social media facilitates anyone to post information, their credibility is 

not guaranteed. As a result, misinformation can easily spread on social media (Tzur et al., 

2023). Third, addiction and learning disorders. According to Tzur et al. (2023), social media 

can cause addiction, where social media addiction occurs when someone becomes too fixated 

on social media and cannot control its use. Then, educators' unpreparedness when using social 

media can be a challenge for education because social media can be a tool to improve learning, 

but only if educators understand how to use it effectively (Jay, 2022). 

METHODS 

This research used a quantitative approach with descriptive statistical analysis methods. 

According to Sugiyono (2017) states that quantitative descriptive research is research used to 

describe variables systematically and objectively. This research method is used to describe and 

explain the content of a variable under study, namely the use of social media as an English 

learning resource, and then draw conclusions from the phenomenon studied using numerical 

data. This research was conducted at the Islamic University of Kadiri Kediri, Jl. Sersan 

Suharmaji No. 38, Manisrenggo, Kota District, Kediri City, East Java. In this study, the sample 

used was the students at the Islamic University of Kadiri Kediri, which was intended for 

students of all semesters in class A, faculty of English education, with a total of 99 students. 

This research used a simple random sampling. The instrument used in this research is a 

questionnaire. This research used three validation instrument techniques, namely content 

validity, a type of instrument validity that measures the overall content of the instrument 

through expert validators to determine whether the instrument statements and questions reflect 

the target concept in accordance with the research objectives (Sugiyono, 2017). Next, empirical 

validity is a validity test that aims to determine the level of accuracy and correctness of the 

instrument in measuring what it should measure. To test the validity of each question item, the 

scores on the item in question are correlated with the total score (Arikunto, 2010), and reliability 

is a test to test the level of accuracy and consistency of measuring instruments and whether the 

measuring instruments used are reliable and consistent if the measurements are repeated 

(Sugiyono, 2017). In this research, the techniques used in collecting data were surveys. Then it 

will be measured using a Likert scale. This research was processed with Microsoft Excel and 

calculated via SPSS version 25 using descriptive statistics. 

 

FINDINGS AND DISCUSSION 

After distributing the questionnaire, processing the data via Microsoft Excel, and 

calculating the data using SPSS 25, the following results were found: 
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Table 4. 1 The Result of Descriptive Statistics on the Average Use of Social 

Media as English Learning Resource 
Statistics 

 

N Valid 99 

Missing 0 

Mean 126.25 

Std. Error of Mean 1.644 

Median 127.00 

Std. Deviation 16.357 

Variance 267.538 

Range 97 

Minimum 66 

Maximum 163 

Sum 12499 

 

The table shows that the mean of this variable was 126,25; std. error of mean was 1,644; 

the median was 127,00; std. deviation was 16,357; the variance was 267,538; the range was 97; 

the minimum was 66; the maximum was 163; and the sum was 12499. 

 

Table 4. 2 The Result of Descriptive Statistics social media Mostly Used by students 

 
 Instagram Twitter 

N Valid 99 99 

Missing 0 0 

Mode 5 2 

 

Instagram 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Tidak Setuju 2 2.0 2.0 2.0 

Tidak Setuju 8 8.1 8.1 10.1 

Ragu-Ragu 6 6.1 6.1 16.2 

Setuju 39 39.4 39.4 55.6 

Sangat Setuju 44 44.4 44.4 100.0 

Total 99 100.0 100.0  

 

Twitter 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Sangat Tidak Setuju 15 15.2 15.2 15.2 

Tidak Setuju 39 39.4 39.4 54.5 

Ragu-Ragu 15 15.2 15.2 69.7 

Setuju 15 15.2 15.2 84.8 

Sangat Setuju 15 15.2 15.2 100.0 

Total 99 100.0 100.0  

 

The tables showed that social media most often used by students was Instagram with 

many respondents (44.4%), where the mode of Instagram use was 5, which showed strongly 

agree, while the mode of use of Twitter was 2, which showed disagree with many respondents 

(39.4%). 
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Figure 1: The Result of Descriptive Statistics on The Kinds of social media That 

are Mostly Used as English Learning Resources 

 

The frequency of use of social media as an English learning resource can be seen in Figure 

4.1 above. Many respondents used Facebook for the purpose of improving their speaking skills, 

in semester 1 as many as (3%), in semester 3 as many as (7.1%), in semester 5 as many as 

(5.1%), and in semester 7 as many as (4%). Furthermore, many respondents used Facebook for 

the purpose of improving their writing skills, in semester 1 as many as (3%), in semester 3 as 

many as (4%), in semester 5 as many as (2%), and in semester 7 as many as (4%). Next, many 

respondents used Facebook for the purpose of improving their listening skills, in semester 1 as 

many as (5.1%), in semester 3 as many as (9.1%), in semester 5 as many as (7.1%), and in 

semester 7 as many as (4%). Then, many respondents used Facebook for the purpose of 

improving their reading skills, in semester 1 as many as (5.1%), in semester 3 as many as 

(8.1%), in semester 5 as many as (9.1%), and in semester 7 as many as (5.1%). 

Many respondents used Instagram for the purpose of improving their speaking skills, in 

semester 1 as many as (12.1%), in semester 3 as many as (23.2%), in semester 5 as many as 

(15.2%), and in semester 7 as many as (20.2%). Furthermore, many respondents used Instagram 

for the purpose of improving their writing skills, in semester 1 as many as (10.1%), in semester 

3 as many as (22.2%), in semester 5 as many as (11.1%), and in semester 7 as many as (18.2%). 

Next, many respondents used Instagram for the purpose of improving their listening skills, in 

semester 1 as many as (14.1%), in semester 3 as many as (25.3%), in semester 5 as many as 

(15.2%), and in semester 7 as many as (19.2%). Then, many respondents used Instagram for 

the purpose of improving their reading skills, in semester 1 as many as (14.1%), in semester 3 

as many as (24.2%), in semester 5 as many as (16.2%), and in semester 7 as many as (22.2%). 

Many respondents used YouTube for the purpose of improving their speaking skills, in 

semester 1 as many as (15.2%), in semester 3 as many as (24.2%), in semester 5 as many as 

(18.2%), and in semester 7 as many as (24.2%). Furthermore, many respondents used YouTube 

for the purpose of improving their writing skills, in semester 1 as many as (15.2%), in semester 

3 as many as (20.2%), in semester 5 as many as (19.2%), and in semester 7 as many as (23.2%). 

Next, many respondents used YouTube for the purpose of improving their listening skills, in 

semester 1 as many as (15.2%), in semester 3 as many as (27.3%), in semester 5 as many as 

(22.2%), and in semester 7 as many as (27.3%). Then, many respondents used YouTube for the 

purpose of improving their reading skills, in semester 1 as many as (14.1%), in semester 3 as 
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many as (23.2%), in semester 5 as many as (20.2%), and in semester 7 as many as (22.2%). 

Many respondents used TikTok for the purpose of improving their speaking skills, in 

semester 1 as many as (10.1%), in semester 3 as many as (22.2%), in semester 5 as many as 

(15.2%), and in semester 7 as many as (18.2%). Furthermore, many respondents used TikTok 

for the purpose of improving their writing skills, in semester 1 as many as (8.1%), in semester 

3 as many as (16.2%), in semester 5 as many as (9.1%), and in semester 7 as many as (15.2%). 

Next, many respondents used TikTok for the purpose of improving their listening skills, in 

semester 1 as many as (11.1%), in semester 3 as many as (21.2%), in semester 5 as many as 

(14.1%), and in semester 7 as many as (20.2%). Then, many respondents used TikTok for the 

purpose of improving their reading skills, in semester 1 as many as (10.1%), in semester 3 as 

many as (18.2%), in semester 5 as many as (16.2%), and in semester 7 as many as (19.2%). 

Many respondents used Twitter for the purpose of improving their speaking skills, in 

semester 1 as many as (5.1%), in semester 3 as many as (11.1%), in semester 5 as many as 

(3%), and in semester 7 as many as (13.1%). Furthermore, many respondents used Twitter for 

the purpose of improving their writing skills, in semester 1 as many as (3%), in semester 3 as 

many as (9.1%), in semester 5 as many as (5.1%), and in semester 7 as many as (14.1%). Next, 

many respondents used Twitter for the purpose of improving their listening skills, in semester 

1 as many as (2%), in semester 3 as many as (6.1%), in semester 5 as many as (3%), and in 

semester 7 as many as (11.1%). Then, many respondents used Twitter for the purpose of 

improving their reading skills, in semester 1 as many as (3%), in semester 3 as many as (11.1%), 

in semester 5 as many as (8.1%), and in semester 7 as many as (15.2%). 

 

Figure 4. 2 The Result of Descriptive Statistics on How Social Media Was Used 

as English Learning Resources 

 

 

The result of the research in Figure 4.2 showed that social media was used as an English 

learning resource in three ways by students of the English education faculty at Kadiri Islamic 

University of Kediri in all semesters in class A as respondents in this research. Many 

respondents (37.97%) admitted to using social media as a source of learning English by 

watching English videos. Furthermore, 32.94% of respondents said they used social media as a 

source of learning English by following English learning accounts. Meanwhile, 29.54% of 

respondents thought they used social media as a source for learning English by interacting 

directly with native speakers. 

 

Figure 4. 3 The Result of Descriptive Statistics on How Social Media Was as an 

English Learning Resource by Students 
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Based on figure 4.3, it showed that many respondents (10.66%) stated the benefits of 

social media as an English learning resource, namely that it was easy to access openly to support 

English learning. Secondly, 10.51% of respondents stated that social media was easy to access 

for free so that it could be used as a reference for learning. Thirdly, 10.21% of respondents 

stated that information on social media was presented in a way that was clear and easy to 

understand. Fourthly, 10.16% of respondents stated that information on social media was 

presented in an interesting and interactive way. Fifth, 10.11% of respondents stated that social 

media was a learning resource that was relevant to their learning needs. Furthermore, 10.06% 

of respondents said that social media was a learning resource that could help them understand 

lecture material. Next, 10.01% of respondents believed that information on social media was a 

learning resource that covered various topics relevant to their learning needs. Then, 9.94% of 

respondents stated that social media was a learning source that was updated regularly. 

Meanwhile, 9.19% of respondents thought that they had experienced difficulty getting 

information on social media. Then, 9.17% of respondents thought that using social media 

required special learning methods as a source for their English learning. 

This result of the discussion contains an explanation of the results of this research 

regarding "The use of social media as an English learning resource for the students of the 

Islamic University of Kadiri Kediri," as known from the presentation of survey data. This 

research described the types of social media that are most widely used as an English learning 

resource and how social media is used by students as an English learning resource. 

The Kinds of social media That are Mostly Used as English Learning Resources for The 

Students 

There were five types of social media discussed in this research, namely Facebook, 

Instagram, YouTube, TikTok, and Twitter. However, the results of the questionnaire show that 

the social media that is often used is Instagram, with 44.4% of respondents. Then, most of the 

respondents in this study used YouTube as a learning resource to improve their English skills. 

Then, only a small number of students use Facebook and Twitter to help improve their English 

skills. Based on the results of statistical calculations, it showed that the social media most often 

used as an English learning resource by English Education faculty students in class A was 

YouTube, where 91.9% of students admitted to using YouTube to improve their listening skills. 

Then, 81.8% of students stated that they used YouTube to improve speaking skills. 

Furthermore, 79.8% of students said they used YouTube to improve reading skills, and 77.8% 

of students said they used YouTube to improve writing skills in English. As we know, this 

research has one instrument, namely a questionnaire. The questionnaire shows that the majority 
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of students use YouTube for the purpose of improving their English skills. The findings from 

this questionnaire were in accordance with previous research by Handayani et al. (2020), 

entitled The Use of Social Media for Learning English. The research results show that the 

dominant social media used by students is YouTube, with 94% of respondents. 

A different study from previous research was conducted by Al Arif (2019), entitled The 

Use of social media for English Language Learning: An Exploratory Study of EFL University 

Students. The research results show that the social media most used by students in learning 

English is Instagram, with 95.80% of respondents. However, from the results of this research, 

it was concluded that "Social media helps students improve their English skills because social 

media content is more varied, thus encouraging students to learn English using social media.” 

This was also different from the study by Savitri and Sukoyo (2023), entitled The Use of 

TikTok as a Learning Resource for Dialogue Text in Junior High School. This research 

examines the use of TikTok as a learning resource for dialogue text. 

The Use of Social Media as English Learning Resources for The Students 

The use of social media provides several benefits for students to practice their English 

skills. Social media is very useful for students to improve their critical thinking skills. The 

majority of respondents stated that social media provides clear, interesting, and easy-to-

understand information and supports them to access material more easily as a reference for 

learning English. The questionnaire results showed that the majority of respondents in this 

study used social media as an English learning resource to improve their skills by watching 

English videos. Based on the results of statistical calculations, it shows that the method used to 

use social media as an English learning resource by class A English Education faculty student 

was watching English videos, and 37.97% of students admitted to watching English videos as 

an English learning resource. Then, 32.49% of students stated that following an English 

learning account was an English learning resource. In addition, 29.54% of students said that 

interacting directly with native speakers is an effective English learning resource. 

A different study from previous research was conducted by Thaariq, (2020), entitled 

The Use of Social Media as Learning Resources to Support the New Normal. This was also 

different with the study by Al Arif (2019), entitled The Use of Social Media for English 

Language Learning:  An Exploratory Study of EFL University Students. The results of their 

research show that social media is used as a learning resource by creating and viewing 

interesting content on social media. 

 

CONCLUSION 

Based on the findings and discussion of this research, it can be concluded that social 

media can be an effective and interesting source of learning English for students. There are 

many kinds of social media used by students as a source for learning English, including 

Facebook, Instagram, YouTube, TikTok, and Twitter. The social media site most widely used 

by students to improve their English skills is YouTube. English education faculty students in 

class A use social media as a learning resource to improve their English skills by watching 

English videos, following English learning accounts, and interacting with native speakers. 

Social media helps students improve their English skills by providing social media information 

that is more accessible, easy to understand, and varied, which encourages students to study 

English. 

This shows that this research will help students at Kadiri Islamic University continue to 

improve their English skills by maximizing the use of social media as an English learning 

resource. Then, this research has benefits for the faculty, students, readers, and future 

researchers to increase insight in choosing the use of social media that can be used as an English 

learning resource. This shows that social media can be recommended as a learning resource to 

support English learning. 
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